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Why PropFuel for Events?

● Gather context around the attendee’s session and other 
interests.

● Trigger other questions based on the attendees answer.

● Automate further actions based on the attendees 
answer.

● Facilitate onsite communications with SMS messaging.



Pre-Registration Engagement
Request feedback, gauge interest, and nurture



Pre-Registration Engagement
Abstract and proposal submissions

42% said they 
planned to submit ! 1,100 people 

said yes !



Event Engagement
Engage sponsors and exhibitors

Sent 6 months 
prior to the event

30% said they want to connect 
with new clients/customers!

35% response rate
90% said Yes, please!



Event & Conference Registration
We encourage a mix of direct 
and indirect questions:



Consider Segmentation: 
Member v. Non-Member



Consider Segmentation: Past Attendees

19% response rate
MICPA did 16 YWWU 
check-ins in 2022 !



Find out why they are on the fence or aren’t attending 
to drive insights and action!



Use insights immediately, or down the road!

30% response rate
63% said yes or 
wanted more info. !



Offer to complete their registration



Post-registration Engagement
Generate excitement and provide relevant information



Post-registration Engagement
Provide helpful information and reminders



Onsite SMS Engagement 

● Meet attendees where they are.

● Easy opt-in onsite and prior to event.

● Quick to build and send.

● Attendees can reply to you via text.



Onsite SMS Engagement (opt-in)
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Onsite SMS Engagement (Questions to ask)



Onsite SMS Assistance (SMS Inbox)



Remember: Make it easy (on your staff and attendees)! 


