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Profile Updates1.

Onboarding & Member Engagement 2.

Event and Program Registration3.

Membership Renewal & Retention4.

CONVERSATIONS THROUGHOUT
THE MEMBER JOURNEY



POP IN CHAT:
What are you most hoping to get

out of our roundtable today?



POP IN CHAT:
What are your challenges when it
comes to student engagement?



RELEVANT BLUEPRINTS

Student Engagement/Onboarding

Profile Update

Member Acquisition Campaign

Renewal Campaign

Lapsed Member Win-Back

Net Promoter Score

Event & Conference Registration



POP IN CHAT OR UNMUTE:
How do you currently get updated

info about student members 
(graduation date, contact info, etc.)?



28% response
rate (22 updated

graduation
dates)

GRADUATION DATES
The Oregon Society of CPAs asks recent
graduates to confirm their graduation date.  

Those who graduated keep their free
membership for another year.
Those still in school can provide a new  
graduation date and confirm their University. 



22%
response

rate 

The Oklahoma Society of CPAs asked upcoming
graduates to provide a secondary email address
where they can keep in touch after graduation.

PERSONAL EMAIL ADDRESS



PROGRAM CONFIRMATION



16%
response

rate

ASN asked their undergraduate and graduate
students that should have graduated in the fall
what their next steps were.

These responses were then written back to
MemberClicks. Those enrolled in another
program were then asked for that info.

STAYING IN THE INDUSTRY & NEXT STEPS



POP IN CHAT OR UNMUTE:
Do you currently segment student

members from your onboarding and
member engagement emails?



WHY IT WORKS

Engagement begins
with a question.

A S K C A P T U R E
By listening we

learn more about
the member.

A C T
Member intelligence
drives a personalized

actions.



STUDENT ONBOARDING
Sequence campaign with 4 check-ins in the first
month, and one 4 months into membership.

Questions:
 Where are you in your journey?1.
 What is your primary goal for joining this community?2.
 Which of these deals (included with your WSCPA
membership) appeals most to you?

3.

 Have you been taking advantage of your
membership?

4.

 Which volunteer area is of interest to you?5.



STUDENT ONBOARDING
Questions:

 What member benefit are you excited about using
first?

1.

 What is your preferred method of learning?2.
 Are you interested in learning about or participating
in volunteer opportunities?

3.

 Where are you in your career journey right now?4.
 Have you visited the TXCPA Exchange member-
exclusive online community?

5.

 Are you interested in becoming a student
ambassador?

6.

 NPS Question7.
 Have your plans to pursue accounting as a career
changed in the last year?

8.

 Now that you've experienced the benefits of TXCPA
membership, do you plan to renew your membership?

9.

Sequence campaign spanning 6-8 months.



STUDENT ONBOARDING
The American Academy of Pediatrics has a sequence campaign
with 9 check-ins across 7 months that’s been live since 2022.
Questions:

 What are you most hoping to get from your AAP Membership?1.
 Have you checked and/or updated your personal information (like mailing
address, email, and demographics) in MyAccount?

2.

 Are you interested in finding out more about AAP advocacy efforts?3.
 What AAP Educational Resources would be most helpful to you right now?4.
 Are you interested in volunteering?5.
 Which of these member advantage programs is of most interest to you?6.
 To what degree are AAP resources helping you achieve your career goals?
(5=greatest)

7.

 Was there something you felt was lacking in your residency training that you
hope to get through AAP membership?

8.

 On a scale of 1-10, how likely are you to recommend AAP membership to a
colleague?

9.

38%
engagement

rate 



NEW LIST BUILDING FEATURE:
CAMPAIGN ACTIVITY!



TRY THE BLUEPRINT!
If all these onboarding questions sound great,
but it seems like a lot of work, give the student
onboarding/engagement blueprint a try!



NJCPA reached out to students to get
their feedback on how to engage the
next generation.

STUDENT ENGAGEMENT

8% response rate
2/3 said “yes”



POP IN CHAT:
Do you offer events or

programs specifically for
students?



STUDENT EVENTS

The Oklahoma Society of CPAs uses
PropFuel to register student members
for events year-round and automatically
registers them if they say yes. 

Do you want to save your spot
now?

Yes, register me!
I can’t make it this year
I’d like more info



STUDENT EVENTS



STUDENT VOLUNTEERS



POP IN CHAT OR UNMUTE:
What suggestions do you have
for retaining student members?



ACGIH offers complimentary student memberships.
They sent this check-in to department heads at
universities (publicly accessible info) and sent out a
relatively cold outreach for recruitment, highlighting
the benefit to students. 

Those that said “yes” or “possibly” got an email they
could forward on to their students.

STUDENT RECRUITMENT



RENEWAL



ACEP reached out to recently graduated residents to encourage
them to renew before their termination date.

Questions:
 Where are you on your EM journey?1.
 Do you plan to renew your ACEP membership?2.
 Why have you hesitated to renew your ACEP membership? 3.

STUDENT CONVERSION TO FULL MEMBERS



LAPSED STUDENT WIN-BACK
TXCPA reached out to their recently dropped students in
November - December 2022.

Questions:
 Did you know your TXCPA membership lapsed?1.
 Is there anything we can do to help you rejoin TXCPA?2.
 Are you planning to rejoin TXCPA? 3.

4% response rate
4% rejoined within first month
11% rejoined within past year


