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POP IN CHAT:
What are you most hoping to get

out of our roundtable today?



Share lots of example nurture campaigns! 

Talk about strategies to nurture and nudge

Look at ways to get from intent to action!

Goals for today:

Engagement begins
with a question.

A S K C A P T U R E
By listening we

learn more about
the member.

A C T
Member intelligence
drives a personalized

actions.



Onboarding

Renewals

Lapsed

Certification

Acquisition

Nurture Campaigns
Profile Updates

Volunteers

Sponsors

Member Engagement

Member Testimonials



POP IN CHAT:
What’s one campaign or engagement

effort where you could use more
nurturing?



International Society for Technology in Education includes
the question “What are you most hoping to get out of
your ISTE membership this year?” in their onboarding and
renewed member engagement campaigns.

Based on their response, 6 months later that member
then receives an automated follow-up to ask if they’ve
accomplished their goal so far.

NEW AND EXISTING MEMBER GOALS



RENEWAL NURTURE
American Academy of Pediatrics has an
automated nurture campaign as part of their
PropFuel renewal campaign. 

Over the past 3 years, 44% of members that said
“yes” to renewing didn’t do so within 1 month,
and were then entered into this campaign.



UNPAID INVOICE
RENEWAL NURTURE
New York State Veterinary Medical Society
reached out to those who requested a renewal
invoice, but hadn’t paid it yet to check if they
need assistance.



Professional Risk Managers’ International
Association reached out to individuals that didn’t
have a certificate to ask if they were interested,
along with an offer for a free practice exam.

Those that expressed interest were then
reminded the day of the enrollment deadline to
check in on their plans.

CERTIFICATION NURTURE



GRACE AND LAPSED WIN-BACK
American Society for Nutrition has an automated
nurture campaign as part of their PropFuel grace
and lapsed winback campaigns. 

Over the past 2 months, only 25% of those that
say “yes” to renewing do so within the first week.
This nurture campaign then picks up to continue
the engagement and see who needs assistance.



Golf Course Superintendents Association of
America reaches out before and following a
student’s graduation to ask if they’ve secured
employment in the industry.

If yes, they get entered into a campaign that will
then ask if they’re ready. 

STUDENT ACQUISITION/CONVERSION



STUDENT PROFILE UPDATES
If they say they are planning to move,
but don’t provide an updated mailing
address, they get the following email

2 months later.



TXCPA sent check-ins out to existing volunteers
and members to ask if they would be interested
in volunteering in the new year. 

For those that said “yes” or “maybe,” they
received a nurture check-in to confirm their
interest and how they would like to volunteer.

CALL FOR VOLUNTEERS NURTURE

368
volunteers
recruited



POP IN CHAT:
Are there any of these ideas

you plan to implement?



Strategies to get responses
Ask your question a few different ways
(and more than once!)
Give something of value before you ask
Collect feedback as a member benefit
Plan and automate when possible!



SPONSOR ENGAGEMENT

10%
engagement rate overall:

298 responses from 241 individuals



86
new 

testimonials

MEMBER TESTIMONIALS



QUESTION OF THE WEEK



SEGMENT AND AUTOMATE ENGAGEMENT:
STUDENTS



POP IN CHAT:
Do you have any questions for

your fellow PropFuel users?



Features to help you nurture
and nudge your members...



BLUEPRINTS
The quickest way to build a new campaign in minutes!



COPY CAMPAIGNS
If you already have a related campaign in PropFuel,
copy it and modify it to create a nurture campaign!

Within the campaign settings, 
scroll down to “Handy Tools”



INTEGRATE SMS
Nearly 50 of our association clients, including the
American Psychiatric Association have added SMS
functionality to their PropFuel account.

New for 2024: Add embed campaigns to SMS messages.



ALERTS
Configure an alert to your inbox
based on a member’s response.



RELPY 1-ON-1
Reply via email or within PropFuel Inbox to continue the conversation.



Product Updates!


