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POP IN CHAT:
What are you most hoping to get

out of our roundtable today?



Sequence (drip) campaigns that continuously

enroll, nurture and engage your audience with

timeless content, guiding them through a

journey without the need for frequent updates.

WHAT IS AN EVERGREEN
CAMPAIGN?



Consistent Engagement (even when you’re busy)

Reduced Workload (set and almost forget)

Long-term Value and Use

Support Other Campaigns

WHAT ARE THE KEY BENEFITS?



Acquisition1.

Onboarding & Member Engagement 2.

Membership Renewal + Nurture3.

Win-Backs4.

Feedback5.

EVERGREEN CAMPAIGNS 
THROUGHOUT THE MEMBER JOURNEY

Blueprints
Available



RELEVANT BLUEPRINTS

Member Acquisition

New Member Onboarding

Renewal Campaign

Lapsed Win-Back

Certification Renewal



OTHER CAMPAIGN IDEAS
Renewal Nurture 
Lapsed Nurture
Member Engagement Campaigns (Years 2+)
Certification Acquisition or Nurture 
Feedback (post-purchase or member support)
Abandoned Cart (dues, products, event registrations)
Member Satisfaction (NPS/CSAT)
Profile Update Campaigns
SMS Opt-Ins



POP IN CHAT:
What’s something you’re

currently doing manually that
could be automated/evergreen?



ACQUISITION

Multiple drip campaigns tailored
to prospect source

Automatically enrolls prospects
throughout the year

Second nurture campaign for
contacts who express interest in
joining during the main campaign

Oregon Society of CPAs
Blueprint
Available



ONBOARDING

Automatically enroll members as
they join

12 check-ins over the member’s
first year

Built from a blueprint!

Oregon Society of CPAs
Blueprint
Available



ONBOARDING 

Automatically enrolls
contacts via Fonteva
Running since May 2022:

Over 37,000
contacts
Nearly 700,000
emails sent
29% engagement
rate throughout

ISTE
Blueprint
Available



ONBOARDING NURTURE
Automatic follow-up 6 months following initial question: 
“What are you most hoping to get out of your ISTE
membership this year?” 



POP IN CHAT OR UNMUTE:

What manual processes for new
members could you automate?



RENEWAL

Automatically enrolls members 75
days before expiration 

SMS component (also automated)
25 days before expiration

Alerts the PIHRA team when a
contact selects certain answers,
such as “I need an invoice.”

PIHRA
Blueprint
Available



Michigan Restaurant & Lodging
Association created a year-long campaign
to nurture engagement after a member
renews their membership. 

Three segments:
Restaurant Members
Lodging Members
Allied Members (service providers)

Each campaign highlights benefits,
resources, and programs related to the
specific member type.

RENEWED MEMBER ENGAGEMENT
Restaurant + Lodging

Allied

Blueprint
Available



Automatically enrolls members 60 days after
they lapse (and suppresses them when they
rejoin). 

Enrolled 7,796 contacts over 7 months. 18%
have engaged with at least 1 check-in.

Built from a blueprint!

LAPSED WIN-BACK
NBMBAA

Blueprint
Available

“Campaigns that run continuously such as
the lapsed member win back have yielded
great results for us. It should definitely be

the norm! 😊”



POP IN CHAT OR UNMUTE:

How have you automated your
renewal processes to maximize

efficiency?



CERTIFICATION NURTURE
Blueprint
Available



CoreNet Global embeds a PropFuel check-in into their order confirmation
emails to obtain feedback on the user’s experience. This campaign has
been ongoing and active since 2019, netting over 36,000 responses. In
addition, they’ve received over 3,700 open-ended responses.

POST-PURCHASE FEEDBACK



POP IN CHAT OR UNMUTE:

What new ideas could help you
increase your effectiveness and

efficiency in your role?



Short on time? 
Don’t forget to wave

the magic wand!

Email Template - Subject line
Any workflow actions with a text editor

Send alert
Send email
Show text on a landing page



New Reporting Features!

Campaign History Tab
Better graphs with more
information
One level deep embed
question data
Response rate in aggregate
across all check ins
Engagement rate - The % of
contacts that have answered
at least one question.


